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IMPACT OVERVIEW
Ok R

150% of 02 emissions generated on tour

(including fan travel) were neutralized through REVERB’s unCHANGEit Campaign

Raised to fight climate change, homelessness, addiction
and to provide GCOVID-19 Reliet

Total Fan Actions taken in the REVERB/The Lumineer’s Action Village:

* Climate Actions through REVERB’S unCHANGUEit Climate Campaign, NRDC & ditching disposables
* Addiction Education with Shatterproof ¢ Voter Registration through Headcount

* Homelessness Support through 24 local Nonprofit
Single-use plastic bottles eliminated
Nonprofit organizations & partners supported in the REVERB Action Village

Volunteer Hours by fans engaging their peers to take action
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TOUR GREENING OVERVIEW

150% Tour emissions neutralized

Reusable water bottles for fans

Reusable and refillable instead of disposables backstage

Supplemental recycling & composting backstage

Donation of catering food after shows when possible

Proper battery disposal/donation on stage

Toiletry donations from our hotel stays




CLIMATE POSITIVE TOUR

of C02 emissions generated on tour

were neutralized though REVERB’s
unCHANGEIit Climate Campaign

In total, The Lumineers neutralized
4,301 tonnes of C02 emissions

TOUR CARBON FOOTPRINT ONE STEP FURTHER That’s the energy equivalent of:
4 )
Railcars’ worth of coal burned
AN
FLIGHTS BUS & TRUCK ADDITIONAL Or
_|_
A years worth of electricity use for homes
VENUE HOTEL
Or
OF THE
FOOTPRINT
AN TRAVEL < ) Smart Phone charges

*Calculated based on a 40 Mile RT drive per pair of attendees with a vehicle achieving 25 MPG




g~ native

©8e%y Big Smile Wind Farm at Dempsey Ridge

PROJECT TYPE: Renewable Energy
LOCATION: Oklahoma

PROJECT CO-BENEEFITS: Local Farm Support
STANDARD: VGS

€08, Jagers Ranch Grasslands Conservation

PROJECT TYPE: Garbon Sequestration

LOCATION: Colorado

PROJECT CO-BENEFITS: Biodiversity, Wildlife Protection

STANDARD: CAR Grassland Protocol CLIMATE
ACTION

RESERVE




REVERB provided free water ‘

filling stations eliminating:
1 0,063 single-use bottles
9,903 single-use bottles front of house

4,160 single-use bottles back of house



On the first run of the tour, 2,253 fans
donated for a custom reusable water bottle...

It every fan that donated for a bottled uses 1t just twice a week
for one year instead of single-use plastic water bottles:

Lined up top to
_ bottom, these 468,624

bottles would measure

Would eliminate They would eliminate out to over

208 463,624 392

Single-use plastic water bottles Single-use plastic water bottles Soccer Fields




ADDITIONAL GREENING IMPACT

REVERB provided supplemental

recycling and composting when needed.

VEGETABLES
QCEANMIST.COM

29% of venues actively composted
of excess

95% of venues actively recycled

hotel toiletries given to

29% o of venues did not local homeless shelters
provide plastic-straws

RECYCLE HERE

“ Toiletry items collected

from the first 11 shows
Meals donated ‘ |

‘ ’ were given to
to local homeless shelters via leftover

Lowinsens [N]REVERB Homeless Shelter in

Columbus, OH

Horizon House

catering 1n partnership with Musically

Fed & DEGA Catering




FAN IMPACT @

On site, fans used their voices in the
with our

partner,
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TOGETHER, WE ARE:

500 FUNDINGAND BUILDING PROJECTS
| R THATDIRECTLY ELIMINATE GREEN-
: - HOUSE GAS EMISSIONS
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TAKING ACTIONS THAT
REAL, POSITIVE CHANGE
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Fans were able to take pledges against plastic and

toward more environmental steps in their daily lives

AMERICANS WASTE
! 40% OF THE FOOD

.S. DEMAND ‘ WE PURCHASE
PLASTIC BOTTRED - WASTED FOOD
WATER USES PRODUCES 2.6% OF
17 MILLION BABWELS e ALL U.S. GREENHOUSE
OF OIL ANNUALLY, BAS EMISSIONS
ENOUGH TO FUEL d  ANNUALLY.
1.3 MILLION CARS v
FORA YEAR.
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works to safeguard the

Earth - Its people, plants, animals
Fans signed up to learn

more directly from NRDC

and the natural systems in which

all life depends.




FAN IMPACT

-HeADCouuT

STRONGER THAN ADDICTION

Fans Registered to Vote Fans visited the SHATTERPROOF photo booth
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Fans Visited with HeadCount to register to vote Fans shared photos with messages to fight the stigma of addiction
and learn about local elections though The Lumineers partnership with SHATTERPROOVF




Raised for local Nonprofits

$ 7 O 9 O O O + providing service & support

for the homeless

COALITION
FOR THE
HOMELESS

HOMEWARD

BOUND

; more =
gtTJhees/T\ than T: '-qeﬂner
house | shelter

THE HAVEN ;. DEPOT
OPEN TABLE NASHVILL

750+ Fans connected with their local homelessness advocacy to _

offer support in their own communities long after the tour leaves

‘f’-" . community food centre







THANK YOU!

‘1o The Lumineers,
Activist Artist Management, Fans, Musically Fed,
Dega Catering, Nalgene, Martin Guitars,
Native Energy and all of the partnering nonprofits!
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